BCO Annual Dinner | Social Media Giveaway

Competition

Star Light Guessing Game

Promoter

British Council for Offices 78-79 Leadenhall Street, London, EC3A 3DH

Website

www.bco.org.uk

Entry restrictions

Entry to the competition is open to members of the BCO as well as nonmembers. Entrants must be 18 years or older.

Competition period

Commences: 2 December 2019
Ends: 7 January 2020

Entry method

Entrants must correctly guess the number of stars on the backdrop via email to
events@bco.org.uk or by commenting on the relevant Twitter post
https://twitter.com/BCO_UK

Maximum Number of
Entries
Winner Notification

One guess per person.

Prize

1 prize will be awarded to 1 winner: Magnum bottle of champagne valued at
£200-00.

Judging Details

The correct number has been determined and concluded with the venue and SAS
events. BCO will establish the closest number or enter participants into a tiebreaker raffle draw.

The winner will be notified by BCO on Tuesday 14 January. If there is a draw (ie.
more than one entrant has guessed the exact number of stars correctly, or more
than one entrant has guessed the closest number to the correct number of stars)
a tie-breaking raffle will be held with eligible entries.

General Terms and Conditions
Introduction
1. By entering the Competition, you agree to be bound by the Terms and Conditions of the Competition. The
Terms and Conditions governing the Competition include these General Terms and Conditions and any
instructions relating to the Competition on the website. 2. In the event of any inconsistency between the website
and these General Terms and Conditions, the General Terms and Conditions will take precedence. 3. The
Promoter may in its absolute discretion refuse to award any Prize to any entrant who fails to comply with these
Terms and Conditions. 4. Entry into the Competition is free.
Entry Restrictions
5. Eligibility to enter the Competition is subject to the Entry Restrictions. An entrant of the Competition must be
an individual and not a company or organisation. Any attempt by any participant to obtain more than one entry
by using multiple and/or different identities or Twitter accounts will void that participant’s entry.
Competition Period
6. The Competition will be conducted during the Competition Period. Any entry received after the expiry of the
Competition Period will be deemed invalid. No responsibility is accepted for late, lost, delayed or misdirected
entries.
Entry Method
7. To enter the Competition, entrants must enter the Competition in accordance with the Entry Method (and any
other entry details provided by the Promoter on the Website) during the Competition Period
Maximum Number of Entries
8. One entry per person.

Selection of Winner
9. In the event of a draw, all eligible entries in the Competition will go into a random raffle draw. The first valid
entry randomly drawn will win a Prize. If the winning entry is invalid, that entry will be disregarded, and the Prize
will be awarded by drawing the next valid entry in accordance with these Terms and Conditions.
Prize
10. The Prize values are the recommended retail value as provided by the relevant supplier, are in GBP and are
correct as at the time of the commencement of the Competition Period. The Promoter accepts no responsibility
for any variation in the Prize value.
Prize Restrictions
11. The Prize cannot be transferred or redeemed for cash.
The Prize is subject to availability. If the Prizes becomes unavailable due to circumstances beyond the Promoter’s
reasonable control, the Promoter reserves the right to provide a similar product to the same or greater value as
the original prize.
Winner Notification
12. The Prize winner will be notified within two (2) days of the Prize Draw by mail, telephone or email as well as
social media. Winners will also be notified in writing within fourteen (14) days of the Prize Draw. Please allow at
least twenty-eight (28) days from the date of notification for the delivery of the Prize.
Unclaimed Prize Re-Draw
13. If a Prize winner is unable to be contacted, the Promoter will retain the Prize for three (3) months from the
date of the draw. If the Prize is not claimed within three (3) months of the date of the draw, the Promoter will
redraw another winner for the unclaimed Prize. If the Prize is date specific or perishable and must be claimed
prior to the standard three (3) month period, the Unclaimed Prize Re-Draw date on the website will apply. Redraw Prize winners will be notified as set out in above.
Privacy
14. The Promoter will collect your personal information for the purposes of conducting the Competition. In doing
so, the Promoter may disclose your personal information to its events company. The Prize winner’s name may be
published as set out in these Terms and Conditions. The Promoter may also use your personal information for
any promotional, marketing and publicity purposes of the Promoter. Additional information about how personal
information is collected, used and disclosed, and the privacy complaints process is available in the BCO Privacy
Policy available at http://www.bco.org.uk/Information/Privacy-Policy.aspx
General
15. You acknowledge that the Promoter is under no obligation to use your entry, and any reproduction and/or
communication of your entry to the public by the Promoter (in accordance with these Terms and Conditions) is at
the complete discretion of the Promoter.
16. You acknowledge this Competition is in no way sponsored, endorsed or administered by, or associated with,
LinkedIn or Twitter. Any questions, comments or complaints regarding this Competition must be directed to the
BCO and not the social media platforms on which it is promoted.
17. If there is any event that prevents or hinders the Promoter’s conduct of the Competition or the Promoter’s
ability to deliver the Prize to the Prize winner(s) the Promoter may, in its discretion, cancel the Competition and
recommence it at another time under the same conditions or select another winner.
18. The Promoter is not responsible for any incorrect or inaccurate information, or for any failure of the social
media platforms, equipment or programming associated with or utilised in the Competition, or for any technical
error that may occur in the course of the administration of the Competition. The Promoter assumes no
responsibility for any error, omission, interruption, deletion, defect, delay in operation or transmission,
communications line failure, theft or destruction or unauthorised access to or alteration of entries.
19. To the full extent permitted by the law, the Promoter will not be liable for any delay, death, injury, damages,
expenses, or loss whatsoever (whether direct or consequential) to persons or property as a result of any person
entering into the Competition or accepting or using any Prize, including without limitation non-receipt of any
Prize or damage to any Prize in transit and the Prize winner’s failure to comply with the terms and conditions (if
any) specified by any third party.

